Tool Box Buzz Group

ToolBoxBuzz.com
HomeConstructionimprovement.com

AConcordCarpenter.com

Produced and Edited by

Trusted Professional Contractors
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Who We Are

The Tool Box Buzz Group is a combination of three websites focused on the construction industry,
remodeling, and home improvement. All three sites are managed by industry leaders Robert Robillard
and Todd Fratzel. Both Rob and Todd are Professional Contractors with hands on daily experience in
the construction, building, home improvement, and

woodworking industries.

| < ] l
Tool Box Buzz — Tool Box Buzz focuses on tools, accessories, I| oqu
and products for professional tradesmen, home owners, and =Y
serious DIY’ers. Product reviews on this site come from users ® ) _ S

that rely on tools to make a living, and on serious DIY’ers using

tools to create their dream projects. You can visit the site at:
ToolBoxBuzz.com

Home Construction & Improvement — HCl features a wide
assortment of Home Improvement and Construction Advice
from Custom Home Builder / Structural Engineer Todd Fratzel.
In addition to sharing articles and features from his current
construction projects, he also produces articles featuring

HOEFM(‘;%%%E?“UE%T.}DN woodworking projects from his custom woodworking shop and

studio. Visit the site at: HomeConstructionlmprovement.com

A Concord Carpenter — Renovation and Remodeling Contractor
Robert Robillard shares his extensive experience as a Contractor
renovating historic homes in suburban Boston neighborhoods. His
passion for high quality renovation work and custom woodworking
is featured on this website and his ever growing Youtube Channel.
You can visit the site at: AConcordCarpenter.com
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http://www.toolboxbuzz.com/
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Team Work

Rob and Todd bring over 50 combined years of construction experience to the Tool Box Buzz Group of
websites. By teaming up they are able to cover a much larger segment of the industry. Our team is
further expanded by several contributing editors that also have backgrounds as contractors and
serious DIY’ers.

TOOL REVIEWS
Ay

ABOUT ~ CONTACT

DISCLAIMER & PRIVACY POLICY sstom Sea Q

¢ g i
L TOOL INDUSTRY NEWS & REVIEWS a

BY PROFESSIONALS | |

Welcome to Tool Box Buzz! A website dedicated {0 in depth coverage of tool
Lindustry news from the perspective of real PROFESSIONALS Two
¥ceasoned constriction Pros; Todd Eratzel and Robert Robillard head up a
‘, ‘team of Pros and Serious DIY editors offering: editorials, product reviews,
‘and high quality Videos. Our team of Pros have daily access to all types of
re:\den!la\ and commercial construction projects including: renovallon:
remodellna demolition and new construction. 1

Each of the Editor’'s Main Sites
(ACC and HCI) focuses on content
rich articles featuring tools and
products being used on the jobsite.
Tool Box Buzz focuses on high
quality product reviews and news.
This approach allows Tool Box Buzz
to provide a wide range of field
experience so the tools can be

highlighted based on real jobsite
performance.

The result of this great Team is the very best, high quality content based on years of REAL jobsite
experience backed by quality photos, well written reviews, and high quality videos. We are certain no
other tool site can match this Team’s experience and quality content.
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Combined Site Traffic and Demographics

15,000 Our three websites and associated social

16,000

media channels attract a wide range of
contractors, builders, wood workers,
) . tradesmen, and serious DIY’ers from
B Web Traffic (Unique ]

Visitors/Mo) across the United States and Canada. They

rely on our professional experience in the
B Newsletter

) trades to help keep them informed about
(Subscribers)

industry trends, new products, and our
B Facebook (Fans) experience using them on real jobs. The
bottom line is our readers trust our
YouTube Subscribers opinions and suggestions when purchasing
products, new tools, and the equipment

they need to get the job done.

Notes: The numbers listed above cover all three websites and their associated social media channels.
Web page traffic is from Google Analytics, Newsletter subscriptions are managed in Aweber.

Reader Occupation/Profession

63% of Readers Are

PRO Tradesmen

Concrete /
Masonry
1%

Handyman
23%

Drywall / Metal
Framing

1%
Electrician

4%

HVAC / Mechanical
Roofer Flooring Painter Plumber 3%

1% 2% 2% 2%
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Who Reads Our Stuff

4%

Gender Reader Feedback

H Male

M Female “Rob, Todd and the rest of the
editors provide some of the best

hands on construction content in
the industry.”

3%
10% Age

“When | need advice on making a

18-24 new tool purchase my first visit is
W 25-35 Tool Box Buzz.”
m 35-44
W 45-54
W 55-64 “Real guys in the trade talking
H65 + about real tools ~ doesn't get much

better!”

Readers Who Make Product and

. . “I love the insight of true
Tool Purchasing Decisions Based On

professionals who are an honor to

“Advice from my peers is far more
B Answered Yes
trustworthy than some of the

B Answered No . ”
glossy magazines on the market.

Note: Results above are from internal survey conducted Fall 2015.
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Banner Ad Rates

We offer banner ad package deals. Ads appear concurrently on all three sites including:

o HomeConstructionimprovement.com
e AConcordCarpenter.com

Banner Ad Rates / Month

Ad Placement 10% SOV 20% SOV 25% SOV

e ToolBoxBuzz.com

Premium $2,000 $3,500 $4,000
Select $1,750 $3,250 $3,500

Standard $1,000 $1,800 $2,000

* Note: Discounts available for ad buys of 6 months or longer.

Banner Ad Options and Specifications:

e SOV = Share of Voice

e All Ads are Full Run of Site

e  Premium Banner Ad — Top of page ad (728x90)

e Select Banner Ad — Top of sidebar ad (300x250)

e Standard Banner Ad — Lower sidebar ad (160x600)

e Alternative Sizes — Other sizes may be possible for custom campaigns.

e Acceptable file types: jpg, gif, png, Flash, HTML, JavaScript, and most third-party ad tags
e No files over 30K accepted

e Non Transparent

2016 Media Guide




Page |7

Sample Banner Ad Placements

Below are sample locations for banner ads on our sites. Each site uses similar ad locations.

SAMPLE AD
LOCATIONS
AND SIZES
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Newsletter Advertising

Our weekly email newsletter features content from all
three of our websites along with product giveaways and
industry news. Our newsletter readership stands at
12,000 double opt-in subscribers and the size of our list
grows on a daily basis.

Newsletter / EBlast Options:

e Sponsored content opportunities.

e Banner Advertisements.

e E-Blasts — Single issue sent to all subscribers with
a special offer and/or sponsored post.

e Sponsorship Banner Ad — 125x125 px located in
the right sidebar.

e Large Banner Ad —300x250 px, inserted between
articles in the main content column.

Newsletter Ad Rates

ltem Card Rate

Dedicated Email Blast
125x125 Sponsor Ad*
300x250 Banner Ad**

$3,500 / Issue
$200/mo
S400/mo

* 3 Slots Available, Positions Filled On First Come First Serve Basis.
** 3 Slots Available, Positions Filled On First Come First Serve Basis.
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From the editors of Tool Box Buzz, Home Construction Improvement and A Concord Carpenter

IN THIS 1SSUE Volume 9 OUR SITES
Todd Fratzel: Prefabricated Wall Panels BOX M
Rob Robillard: Framing Energy Efficient Comers. HCI1
Jeff Williams: Ridgid Fuego Framing Circular Saw
Todd Fratzel: DEWALT DWET7491RS Jobsite Table Saw
@ A CONCORD
CARPENTER

This week we'd like to focusing on framing projects and products.
All of us here at TBB spend a great deal of time on projects that
deal with framing whether it's a new build or renovation work. So

here's a few topics that we think you'll enjoy. FoLLOWUS

000N

THIS MONTH'S
TODD FRATZEL GIVEANRY

Prefabricated Wall Panels o

Win a RIDGID Cordless
Brad Nailer
LATEST TOOLHEAD TO
HEAD

‘We've been using prefabricated wall panels for years with great
success. Prefab wall panels should NOT be confused with
modular homes as they have nothing in common other than being T e F
manufactured in a factory. o
Prefabricated wall panels are built exactly as we would do in the

field except that they are done great precision (computer assisted

cutting machines) and out of the weather. A well trained crew can

setand entire level of a house in less than a day (exterior walls)

and be ready for the roof or 2nd floor deck framing the next day.

Here in New England this can be a huge benefit when the
elimination of weather delays can be a huge advantage in keeping
a project on schedule. Read on to learmn more about why | believe
this is the best way to build a new building

Read More
ROBERT ROBILLARD

Framing Energy Efficient
Corners

Many framers these days have changed the way they frame their

comners. Historically framers have over built comers, headers and
walls. Framing energy efficient corners means using less wood in
the cormers and allowing room fer insulation

If you're not framing your corners this way its time to get up to
speed on this improved method. Read on to leam how it's donel

Read More
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Sponsored Videos

Our team is uniquely positioned to produce high quality sponsored promotional videos. We are able
to showcase products on real job sites and provide prospective and professional opinions that our

readers rely on when making purchases.
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Sponsored Video Rates

ltem Card Rate
Basic Video Review S4,000
On Location Video Starting @ $8,000**

* Note: Product samples must be sent to each editor working
on the assignment and no travel is required.
** Plus travel expenses.

e Custom videos hosted on our YouTube Channel and available for you to host as well.
e Video promoted on all 3 Social Media channels and on the ToolBoxBuzz Video page.
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Sponsored Projects — Product Placements

One of the other unique advertising opportunities that we provide are sponsored projects that focus
on product placement.

AI{\ A CONC ARPENTER

MOWSLITTER  AUTHORS

From time to time we have active construction L e

projects that allow us to feature a product or tool ) sian ue ram oun
Bathroom Remodeling :
Strategies — My Top 3

allow us to create several forms of content 5y B Bobld o Bthres, s Ecriel

being used in a real life situation. These projects

] Lo o Tweet 0 Ponr

including photos, content rich articles, and videos.

3 Bathroom Remodeling Strategies

Wihen youl Kook Bt Your Bathioom o SPRUCE It Up oF remocet 7 you Pesd 10 25K yoursel!
whether you have the Bme. energy and budget bo take 3 project e this on. - At the end of the
day there are Bee bamioom remodeing strategies 10 consider and al thiee are dfferent and

Please contact us to discuss how we can help rage o
The Top 3 Bathreom Remedeling Strategies;
promote your product on one of our projects. —

* Layout Crange
* Expansion

18V COMPACT DRILL/DRIVER COMBO

- ur WAS w NOW
Bathroom Makeover; 5169 - ‘y'ﬁf_ﬁ@

A makeover i5 probatly e smplest and
mast cost efechve Change you can
make b @ bathioom. |t imvoives making

How To Install Fypon Gable Pediments Video it e b
The makeower does nol alter the: room
Check out the following short video. It shows my installing this gable pediment above and how SR D I el NI 0 L
rvoives changing out fiures Bke a nes
easy it really is. Fypon is easy o install including people with basic DIY and tool skills vy, countier. Sinik. toded and faucel VWall i, it fatustes and lows! Brs Afe 850 8 big

Bem on @ make over Some 1o even ot 10 have e glane B 1ub

Bathroom Layout Change:

A Eayoul change acs compleatly 10 & Balhfoom remodeing projct by feaTanging of movng
he locaton of Bathioom fidures.  Whelher s S0ding 8 SEcond SRk o Larger shower
Somehimes Smal moves can make a big dference mhow [

Vo Use and enjoy e Bahioom.

O thing #0 corskder is thal 2 layout change ofien mvoives
SubsEInSal deMOSton Work. SINUChAral repairs as wel a5
PRITEING AN rain fework:

Bathroom Expansion:

T B for @ BAINFOG xXpaNSOn 5 when you need or
desire a larger batheoom of e changing a bathroom 1o a
nury 0 muster bathroom

i artier for 3 balhenom ExpANSION b WErk you need
boriow space Mom esewners Finding that extra space
ofien means sacnficing an aciacent Cioset o making an adiacent bedrom smaler

Acking just 30 inches 16 your BETHOm Can Mmean adding a large walk in shower wih &
Trame-less giass enciosure, 3 double Sink vaniy of Closel sionge
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Summary

Our three sites represent a very unique opportunity to reach loyal readers including Pro Contractors
and Serious DIY’ers. Each of our sites has seasoned veterans that have an active ongoing relationship
with the construction industry. Each of us works on active jobs sites on a regular basis, something
most other publications simply cannot say.

Each of us believes in the products we use, and we provide our readers detailed product reviews on a
regular basis. Our audiences trust our opinions and expertise. Our Readers are highly motivated and
engaged in this industry. In addition, they make purchases based on our trusted history of only
promoting quality products.

We're happy to provide package advertising deals that are customized to your budget and needs.
Please contact us today for a proposal.
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